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N.B.: 1. All questions are compulsory
2. Figures to the right indicate marks.

Q1 a) Explain the classification of Retail stores. : : {08}

Q1 b) Explain the Scope of retail business: 4 A o A\07}
Q1 ¢) Explain the recent trénds in retail business: ' > {08}
Q1.d) Explain the Macro Environment which affects retail business. {07}
Q2.a) Explain Retail Life Cycle with the help of diagram. o ~~{08}
Q2.b) Explain the Retail Planning process. : N des LT
OR ‘ y : A
Q2 ¢) Explain the relationship Marketing strategies with reference to CRM. ‘ {08}
Q2 d) Explain the different challenges faced by HR in Retailing. - j A {07}
Q3 a) Explain the importance of location in retail business. - > {08} &
Q 3 b) Explain the functions of Merchandising Manager. : : {07} ‘
Q3 ¢) Explain the steps for designihg store layout $ii 6% v - (08)
Q3 d) Explain in brfef different elements of store design. o 3 (07)
OR
Q.4 a) Fill in the blanks with an appropriate choice given below each questions. 05
1. retailing means selling various kinds of services to the customers such as banking,
Insurance, Taxies, Hospitality services, etc.
a) Product ~ b) Idea c) Service d) Market
2. retailing means selling various kinds of services to the customers such as banking,
Insurance, Taxies, Hospitality services, etc. " o
a) Product b) Idea c) Service .~ d) Market

3. A store based retail model means there'is a place where the retailing activity is carried out

a) Online b) Physically ¢) Virtually. d)Door to door.
4. The store’s manager should ensure that at every time the is maintained at proper
Levels so that there is no shortage of goods. :
a) Design b) Utility ¢) Inventory d) Credit
5. Retailers provide utility, by having products where consumers want to buy them.
) Time < b) Place . ¢) Form d) Possession
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Q.4 b) Match the column

No | Group A No Group B

1 Technology A Visual Merchandising

2 Display B Non Store based retailing
3 Fixtures C -RFID | >

4 Direct selling D Store based Retailing

5 Supermarkets - E Interior Store Design

Q.4 ¢ State the following is TRUE or FALSE:

s e

‘-“”Q.S

SR N O

E- m_aﬂ is a tool of Direct Marketing .
E-retailing refets to Sales of electronic items.
A multi-channel retailer sells merchandise over-one channel.

‘Retailing does not create Place utility.

FDI limit in Multi Brand Retail Trading is 51 %( Percent).

Short notes (Any 3 of the following)

~Franchising

Malls .- <
FDI i retailing
Freeform layout

~Visual Merchandising
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